Visual Brand Review.

Four steps towards a better looking business future
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Visual Brand Review

Follow these four simple steps:

1. CONSIDER
2. COLLATE
3. COMPARE
4. CONFIRM

These steps will help you focus on where your brand is now - and where youd like to take it in future.

The outcome of the Visual Brand Review might suggest a quick and simple refresh of some materials
to bring everything backinline.

Alternatively, you might decide a more major rebranding exercise is needed.
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1. CONSIDER your business brand identity and vision

Who are you now, and who would you like to be in future?

Do you have existing brand values? What do your customers say about you?

(What do you stand for as a business) (If youdon't know, consider asking a few)

What products or services do you provide? What makes you unique or different from them?

Who s your target audience? What would you like your customers to say about you?
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2. COLLATE all the elements that currently combine to
communicate your visual brand

Here’s alist of common items, although they may not all apply to you.

» Your Logo/ldentity

Your Corporate Stationery - letterheads, business cards, email signatures etc.
» Your Printed Literature - leaflets, brochures, annual reports etc.

» Your Product Packaging

» Your Online Advertising

» Your Print Advertising

« Your Social Media Pages

» Your Website

* Your Newsletters

» Your Blog Content

« Your Corporate Videos
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3. COMPARE and score each visual brand element against
your brand vision with 1being poor and 5 being excellent

* Your Logo/Identity ......eeeeeeereneerseneennn. 1 2 3 4 5
» Your Corporate Stationery .......veeeeernnn. 1 2 3 4 5
» Your Printed Literature ......oeecssmnrcernnnne 1 2 3 4 5
» Your Product Packaging .......ceeennn. 1 2 3 4 5
* Your Online Advertising .....coeemeeeesn 1 2 3 4 5
* Your Print AAvertising .....eeeneesseneesnn. 1 2 3 4 5
» Your Social Media Pages .......eeeennn. 1 2 3 4 5
* YOUr WEDSILE ....reeeeerreeererreneeeessssesseeessssenneee 1 2 3 4 5
* Your Newsletters....eeneeessssennees 1 2 3 4 5
* Your Blog Content ... eeeeeeereeeecesseeessnne 1 2 3 4 5
» Your Corporate Videos .......eeeereeernnn. 1 2 3 4 5
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4. CONFIRM areas for improvement and agree next steps

If most of your current visual brand elements scored 4-5, you're doing well! Just one or two may need reviewing and
refreshing to bring them back in line with your future brand vision.

Any scores of 3 or less suggest those visual brand elements are at odds with your future brand vision.
In this case, a more wholesale rebrand may be the solution.

We hope you found our Visual Brand Review useful and interesting, and that it has inspired
you to think differently about your Visual Brand and your future Marketing Plans.

Please contact Jen if we can help with anything else:

Howell & Hicks Creative Ltd. @ howell-hicks-creative

OFEER EAiEe @HowellandHicks

jen@hh-creative.com _

www.hh-creative.com @HowellandHicks
@howellandhicks

The Studio, 25 Church Path, Deal, Kent CT149TH
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Five reasons to choose Howell & Hicks as your creative partner

1. Our dedication to design
We've worked in design all our careers, and now, with six decades’ experience between us,
we're still passionate about about producing top-notch creative solutions for our clients.

2. Our designs get noticed - and get results
Whether it's raising awareness of a new product, or increasing bookings for an established restaurant, the
feedback we get from clients is proof positive that our design work attracts customers and boosts sales.

3. Ourresponsive client service
We're as committed to hands-on, responsive service and honest communication as we are to
high-quality, professional graphic design solutions.

4. Our reviews and testimonials
To keep improving, we ask all our clients for feedback. You can read what they say about us on
Google and Facebook, or by visiting our website.

5. Our affordable rates deliver unbeatable value
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